
Digital Engagement 
Training

24th February 2023



You’ll be creating and evaluating your own social media 
campaign

• Session 1 – Why social media? How to use Instagram, 
a basic guide.

• Session 2 – Exploring what makes engaging content 
and beginning to plan your own campaign.

• Session 3 – Creating content and basic social media 
analytics

• Delivering your own campaign at your CGT

• April (TBD) – Practical session in-person (possibly 
involving learning how to create videos and practical 
troubleshooting)

• May (TBD) – Celebration sharing event with other 
CGT’s



Session 1 – Introduction to social media and Instagram

• What is social media and why use it? 

• Setting up an Instagram account

• Learning to use Instagram through practical tasks

• Questions & homework!



What is social 
media?

https://www.investopedia.com/terms/s/social-media.asp

• Originally a way of keeping in touch with 
friends and family

• Now used by organisations and 
businesses to advertise and reach more 
supporters

• Includes websites and apps on your 
phone



Social media quiz!

• How many people use social media globally each 
year?

• A: over 4.7 billion (up from 4.6 billion last year)

• How much time on average does someone spend on 
social media each day?

• A: 2.5 hours

• Which social media platforms are the most popular?

• A: 

The Changing World of Digital In 2023 - We Are Social UK

https://wearesocial.com/uk/blog/2023/01/the-changing-world-of-digital-in-2023/


The Changing World of Digital In 2023 - We Are Social UK

https://wearesocial.com/uk/blog/2023/01/the-changing-world-of-digital-in-2023/


The Changing World of Digital In 2023 - We Are Social UK

https://wearesocial.com/uk/blog/2023/01/the-changing-world-of-digital-in-2023/


Why is social media 
useful for us?

• Sharing our mission and purpose

• Engaging and updating our current supporters 

• Essential to reaching out to new potential supporters, 
organisations and partners
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How often do you use the following?



Instagram: an 
overview
• Platform for sharing photos and video content

• Post types:

• Single photos

• Multiple photos (carousel)

• Reels (videos)

• Stories

• You can even broadcast live to your followers

• Potential to engage younger audiences

• Create more interesting, engaging content using 
video and visual media



TASK – Using Instagram
1. Set up (or add) a new Instagram account

2. Edit your profile info and add a profile picture

3. Switch to a professional account

4. Find 10 other accounts to follow

5. Follow 5 hashtags

6. Post a photo with caption, location, tagging another 
account and hashtags

7. Create and post a story

8. Send a message

9. Check your notifications



Homework!
Bring to our next session:

Examples of posts or a social media campaign from two 
different accounts on Instagram that have been 
successful. 

• Why do you think these have worked? 

• What type of post were they? Video/story/photo?

• What kind of engagement did it generate? (likes, 
comments, other people joining in to post similar 
content?)

• What could we learn from this? What ideas could you 
steal? 
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