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Questions 

1. Why use social media?
2. What do you want to achieve?
3. Who do you want to reach?
4. Choosing the right channel:

– Facebook
– Instagram
– Twitter
– LinkedIn

5. What is involved?
6. Keys to success



1. Why use social media?

1. Reach and engage a new, wider audience



2. Advertise events



3. Share local news 
and tell people what 
you’re doing



4. Raise awareness of historic gardens 
and landscapes



5. Get support for 
threatened 
landscapes



2. What do you want to achieve?

• Attract new members or volunteers?

• Engage existing members?

• Raise awareness of what your CGT does?

• Involve younger people in your work? 

• Campaign for threatened landscapes? 

• Get support from local residents? 

• Fill your events?

• ???



3. Who do you want to reach?

• Go to your audience – they won’t come to you

• Adjust posts for different audiences 

– Photos and quirky info for existing members

– Hard-hitting news style for campaigning

– ‘Look what you missed’ to lure new members

• Think about links and building relationships

• Do you need to change what you do in order 
to attract the audience you want?



4. Choosing the right channel

• Friendly, engaging, group-oriented 
• Engage members and your community
• Good for news, events, and interesting or quirky stories 
• Post a photo, paragraph and weblink once a week
• Can set up posts in advance
• ‘Like’, comment or share to build network
• Page best for outreach, group for sharing content
• Settings control public access, FB controls newsfeeds
• Largest platform: 2.4 billion users monthly



• Immediate, involving, visual

• Engage new and younger people with great photos

• Good for raising awareness of historic gardens and 
landscapes and attracting a wider audience

• Post photo(s) plus a paragraph and hashtags # 

• Can’t plan ahead

• Huge audience: 1 billion users monthly

Instagram



• Open, topical, campaigning
• Reach new audiences
• Good for campaigns, news and announcing events
• Post short messages with photo and weblink often
• Can set up tweets in advance 
• ‘Follow’, comment or re-tweet to interact 
• Use # to help people find your posts and @ to tag others
• Follow and interact with others to build network
• Large audience: 330 million users every month

Twitter



• Professional, networking, promotional
• Contact others in your field 
• Good for promoting your work and getting help
• Post updates, questions or relevant news pieces
• Search for new contacts in the network of those you know
• Like, comment and share posts by others to build network
• Can message people who have the expertise you need
• Large audience: 260 million users every month



Platforms for different needs 

• Public

Pinterest: good for design/lifestyle inspiration

• Private

Communicating within a group (eg. trustees)
– Google for sharing calendar or documents

– WhatsApp to inform/ask a group quickly

Communicating with individuals
– Messenger (Facebook) or Direct Message (Twitter)

– WhatsApp



5. What is involved?

• A volunteer to update your account regularly
– An hour or so to set up account

– Half an hour a week to post a story

– Ten minutes a day to check activity and retweet/respond

• CGT contacts to update volunteer and provide content

• Photographs (& written/email permission to use them)

• Stories: news, events, quirky information, updates from 
other relevant organisations

• Tags to help people find your posts

• Link to website for more information or booking



What do you want to say about your organization?



Have you got the right photo and message for your profile?
Consistent username and branding? Statement about your trust?

Do you change your header periodically to keep it topical?







6. Keys to success

1. Post regularly

2. Use a picture

3. Think about what will engage people: a great 
photo, a quirky story, a challenge, a moving 
appeal, a question to answer

4. Include a link: book an event, sign a petition, 
become a member, visit your website

5. Answer messages or questions

6. Network with like-minded people/groups



Did I say, use a picture?
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